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“Half the money | spend on
advertising is wasted; the trouble
IS | don't know which half.”

John Wanamaker
US department store merchant (1838 - 1922)
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Big data can generate significant financial value across sectors

THE ANALYTICS HABITS
OFTOP PERFORMERS

Top-performing organizations were twice
as likely to use analytics to guide day-to-day
operations and future strategies as lower
performers.

Percent of respondents whose
organizations do these activities

)Y B
‘“‘..-a‘ e T well or very well.
K | ‘: w R ‘ | ‘
" ;& ; Useinsights  Use insights
US health care Europe public sector Global personal to gulde to gmde
= $300 billion value administration location data future day-to-day
per year = €250 billion value per year = $100 billion+ revenue for strategies operations
* ~0.7 percent annual = ~0.5 percent annual service providers
productivity growth roductivity growth = Up to $700 billion value to
P Ve e:d users Top Performers 45% 53%
L A Lower Performers ~ 20% 21%
US retail Manufacturing
= 60+% increase in net margin = Up to 50 percent decrease in
possible product development,
= 0.5-1.0 percent annual assembly costs . . .
producusny growth = Up to 7 percent reduction in Source: Nucleus Researchm17 - The stages of an Analytic Enterprise, February 2012 Bi
yorse Sk g data-the next frontier for innovation competition and productivity-McKinsey Big

SOURCE: McKinsey Global Institute analysis

Data Analytics and the Path From Insights to value - MIT Sloan
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Which of the following data types are you collecting as big data and/or using with advanced analytics
today? Select all that apply.

Structured data (tables, records) | p — ——— 02 %

Semistructured data (XML and similar standards) | p— 5 4%
Complex data (hierarchical or legacy sources) | p————— 541%
Event data (messages, usually in real time) | m—— 5%
Unstructured data (human language, audio, video) | m— 35%
Social media data (blogs, tweets, social networks) | p— 34%
Web logs and clickstreams | psm 31%
Spatial data (long/lat coordinates, GPS output) | p—m 29%
Machine-generated data (sensors, RFID, devices) | mmmm 28%

Scientific data (astronomy, genomes, physics) | m 6%

Other | m 5%

Figure 2. Source: TDWI, June 2011. Based on 450 responses from 109 respondents who report practicing big
data analytics.
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